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Actress-cum-fashion designer. Sound original? 
For Katie Simone Nehra, it actually is. "When you're 
working as an actor you're wearing a costume, 
so it's interesting when I'm designing something 
because it's the fantasy of who's going to wear it," 
she says. The L.A.-based designer was last seen 
in the movie Red Angel, which premiered at the 
TriBeCa Film festival last year. The sell-described 
clotheshorse has no formal design training, but 
instead has applied her years of figure-flattering 
trial and error shopping tactics to help create her 
2006 debut collection, Simone. "I like stuff that 
doesn't look perfect, it should look a little undone, 
nothing too buttoned up or too tailored," says Nehra. 
"My dresses evoke a certain emotion, something 
kind of romantic and sexy. that's what sets it apart. 
I hope the Simone pieces become a part of people's 
lives. I want them to wear my dress for a first kiss." 
So exactly what kind of character does Nehra 
envision wearing Simone? "Someone who has a 
lot of attitude, who doesn't take crap from anyone: 
That's the type of girl I am, and I hope to see her 
in my clothes." CELIA SHATZMAN 
For more information, see simonecollection.com. 
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worldly mart 
We can download anew album III under live 
minutes-so when It comes to fashion 
why are we stlillorced to walt months for 
colleclions to Illt stores? For those In LA. 
the walt is over thanks to New High (MJart. 
ConceIVed of by style mdustry veterans Mlho 
Ikeda and T-RIK the Chinatown space's 
deSigned to host aseries 01 pop· up shops 
and 'thematiC retail moments. operating 
on a six-week calendar Similar to that at an 
art gallery. Since openmg mNovember. the 
tmy shop has been continually transformed 
to pay homage to specifiC guest deSigners. 
However Its lounders have decided to take 
adifferent route in April as they explore the 
broader concept of ethniC mfluences In 

fashIOn Betore the launch. Ikeda and T-RIKTHE SCIENCE OF SHAPES 
Will travel the world. In aquest to collectDon't confuse Kate Morass with anoth r hot Brit 
items from dillerent culture "Mlho haswho recently lent her similar-sounding name to a 
been photographed for three diiferentTopshop collectlofi At Just 21, Moross has 
street style websltes wearmg a traditIOnalalready catapulted from a career designing club 
bag from Kaitl-everyone thinks It'S aflyers to Imparting her illustration chops upon 
fashlon-forNard deSign but II'S made bybrands Ilk Nlke, New Era. and chocolatlers 
an artisan usmg skills passed down hroughCad bUry. Oil and she's also managed to launch 
generations," explainS TRIK. "We're lookinghe own record label and work on a college 
for Similar pieces that translate nuwthesIs If) her spare time For her limited-edition 
and by comblllll1g them with the work of2008 spring/summer coli ction at Topshop. 
ontemporary deSigners We want to createMorass produced a set of SIX J rsey pieces each 

a Iivlllg mood board that captures theetched wllh her signature lland-drawn astral 
global Splrtt of lashlon ERIN MAGNERmotifs and bright geometric shapes. "I wanted to 
or more mformatIOf1. see f1ewhlgflmart,com.do a really simple range ...make them wearable, 

not necessarily gender specific, but create 
comfortable, graphiC silhouettes, ,. says Morass. 
a self-confessed sCience geek "I've always wanted 
to be able to take the things Ihat fasClllate me In 

the academic world and tran plant them into the 
graphiC design world" RUPAL PAREKH 
For more information. see katemorOSS.com. 


